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1. The Engaged University
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PUBLIC ENGAGEMENT ENGAGED TEACHING
WITH RESEARCH Developing teaching
Actively involving the public in activities which positively
the research activityof the impact on the community,
Institution andSy Kl yOS ali
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EXCHANGE & SHARING SOCIAL RESPONSIBILJ

Seeking to maximise the
benefits that the institution
can generate for thgublic

Increasing the tweway
flow of knowledge and
Insight between the
university and wider society
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Consumer opposition: The public, and especially organisations such as Friends of
the Earth, have not taken to the idea of genetically modified crops, or
‘Frankenstein foods' as they are commonly known
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Survey of factors
affecting science
communication
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Policy Instruments

A Charter for Science and Society
A Beacons for Public Engagement
ANCCPE

A Researcher skills including the Researcher
Development Framework

A Impact




Introducing the Charter for UK 48

Science and Society oepartment

Joanne Hodges and Karen Folkes, 11 March 2014 — Science & Society Charter |nn0\fati0n & Skl”S

¢
* Our vision is of a UK in which we all share in the development and

contribution of science to our culture, quality of life, sustainable economic
development and growth and feel a sense of ownership about its direction’.’



THE CHARTER FOR UK SCIENCE AND SOCIETY %
Strategic Commitment Department

for Business
PRINCIPLE 1: Organisations adopt a strategic commitment to improving the Innovation & Skills

relationship between science and society

1. Demonstrate transparency, accountability and trustworthiness

2. Demonstrate courage and confidence in leading and participation, support
and encourage champions and ensure visibility

3. Embed science and society in mission statements, key strategies and
operational plans to provide focus, meaning, emphasis and support

Implementation and Practice

PRINCIPLE 2: Organisations and individuals are enabled to participate in
activities and have appropriate training, support and opportunities
Evaluation and impact

PRINCIPLE 3: The signatories and supporters undertake to monitor and
evaluate impactin order to continuouslyimprove the relationship between
science and society across the UK



Beacons for Public Engagement: This
Initiative aims to create a culture
within UK Higher Educatiomhere
public engagement is formalised and
embeddedas a valued and recognised
activity for staff at all levels, and for
students.

Funded by the UK Funding .
Councils, Research Councils for public
UK and thewellcomeTrust engagement



Manchester Beacon -
connecting people, place & knowledge engaasaant

Image: Michael Colvin
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The Beacons for Public Engagement are funded by the Higher Education Funding Council for England and Research Councils UK

in association with the Wellcome Trust, the Higher Education Funding Council for Wales and the Scottish Funding Council.
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I co-ordinating centre
‘ for public engagement We help universities engage with the public O Y Q

We are the national co-ordinating
centre for public engagement

We help universities and the public engage with
each other. With our expert advice, training and
tools, public engagement becomes acheivable,
measurable and above all, successful.

Our vision, mission & aims

< Engage 2014 call for contributors

< Self assess your institution with the EDGE Tool

< Consultancy services
< Manifesto for public engagement

The NCCPE seeks to support a culture change in universities. Our vision is of a higher education sector making a vital,
strategic and valued contribution to 21st-century society through its public engagement activity.

www.publicengagement.ac.uk
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Pathways to Impact
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For the purposes of the RE€search REF2U4
Is defined as a process of investigation
leading to new Insights, effectively

shared

Impactis defined as an effect on, change or
benefit to the economy, society, culture, public
policy or services, health, the environment or
guality of life, beyondcademia.

Impacts or benefits arising from engaging the
LJdz6f AO 6AUK UKS adz Y]
be included.



Indicators of Impact

Impactson society, culture and

creativity

AVisitoror audience numbers and
feedback.

AEvidenceof public debate in the
media or other fora.

AEvidence of sustained amh-going
engagement with a group.

AMeasures of increased attainment
and/or measures of improved
engagement with science in ndtE
education.

Impacts on practitioners and

professional services

ATraceablaeferences by
practitioners to research papers
that describe their use and the
impact of the research

Economic impacts
AJobscreated or protected

Impacts on the environment

ATraceablémpacts on particular
projects or processes which bring
environmental benefits.

ADocumentedcasespecific
Improvements to environment
related issues

Impacts on public policy and

services

ADocumentedevidence of policy
debate (for example, in
Parliament, the media, material
produced by NGQs



ESRC guidance: hdow maximise impact

There are a number of key factors that are vital for

generatingmpact. These include

Aestablished networksiith research users

Ainvolving users at all stages of the research, including working
with userstakeholder and participatory groups

Awell-plannedpublic engagement and knowledge exchange
strategies, including the use of prodisttategies
whichtalilor evidence to the needs of users

Agood understanding of policy/ practice contexigthrough use of
policy maps

Aunderstand and target barriets, and enablersf, change

Aportfolios of research activity that build up reputations with
research users

Aexcellent infrastructure, leadership and management support

Awhere appropriate, the involvement of intermediaries and
knowledge brokers as translators, amplifiers, network providers
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2. What is Public Engagement?



NCCPE Definition

Public engagement describes the myriad of ways in which the
activity and benefits of higher education and research can be
shared with the public. Engagement is by definition a two-way
process, involving interaction and listening, with the goal of

generating mutual benefit.



Quality public
engagement

Purpose

Evaluation

Process



INFORMING
Inspiring, informing,
involving

COLLABORATING
Working in partnership to
solve problems together,
drawing on each other’s
expertise

Purpose

CONSULTING
Actively listening to
the public’s views,
concerns and insights




Who are we engaging with?

The public

Communities
of interest

Schools,
colleges and
lifelong learning

Public sector

Cultural and
leisure
services

Health and well
being agencies

Quangos
and govt
Policy agencies

community

Communities
of place

Non
Governmental
Organisations

Researcher Community

and 3" sector

A

Community
organisations
and societies

\/

Local /
regional /
national
govt

Local Voluntary

authorities / Orgn;n:‘sat_iqns
strategic bodies and charities
Businesses and
International industry enterpruses

community o —

community 23



INFORMING
Inspiring, informing,
involving

COLLABORATING
Working in partnership to
solve problems together,
drawing on each other’s
expertise

Process

CONSULTING
Actively listening to
the public’s views,
concerns and insights
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3. Managing and leading
public engagement



Focal points for
embedding public

PURPOSE engagement

Embeddinga commitment to
public engagement in
institutional mission and

strategy, and championing that
commitment at alllevels

PEOPLE

Involving staff, students and
representatives of the public and

using their energy, expertise and
feedback to shape the strategy
and itsdelivery

PROCESS

Investing in systems and
processes that facilitate
involvement, maximise impact
and help to ensure quality and
value formoney




Focal points for
embedding public
engagement

Create a shared understanding of the purpose, value, meaning and
MISSION of public engagement to staff and students and embed this in your
strategy andmission.

Support champions across the organisation who embrace public
engagement

LEADERSHIP

Communicate consistent, clear messages to validate, support and
COMMUNICATIOIcelebrate it, and ensure open and tweay communication with
members of the public and community organisations.
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The strategic goals in detall

Enhance our performance
and status as an engaged
University




